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4,761

Participants

29,273

Collections

4,029 tonnes

Collected weight

60.3%

Collection rate

22,672

Collection points
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Collection efficiency
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Record collection in an evolving market

2024 brought significant challenges. Nonetheless, Bebat achieved a new record: we collected
4,029 tonnes of batteries — marking a +3% increase compared to 2023. This success was
made possible thanks to the commitment of all Belgians and our team, as well as our smart
collection strategies and impactful campaigns that encouraged consumers to bring in their
used batteries.

Lithium batteries on the rise: our approach pays off

In 2024, the market continued to shift: sales of household batteries declined, while rechargeable
lithium and industrial batteries saw a strong growth. This shift requires new collection
strategies. We intensified our efforts on lithium batteries, and did so successfully: collection
rose by +20%, adding nearly 100,000 kg. As these batteries are increasingly found in electrical
devices and vehicles, they remain a top priority for Bebat. While collection numbers Fell short
of expectationsin the First half of the year, a strong recovery followed in the second half. With
battery lifespans now reaching 10 to 12 years, we are in a transition phase. Our strategy is
evolving accordingly.

Winning campaigns

For our innovative and human-centred approach. The introduction of the new battery icon
made‘hidden’' batteries in devices more visible:

EFFie Award - For our innovative and human-centred approach. The introduction of the new
battery icon made‘hidden'batteries in devices more visible.

BORA Silver Award - In the Celebrity or Influencer Partnership category, for the Detection
Dog campaign featuring Former Prime Minister Alexander De Croo.

Sound of Change - Our radio campaign RAPLAPL-AAAin French was awarded for its creativity,
impact, and sustainability.

We made our mark digitally as well: our Recycle! app surpassed one million active users -
proving to be an important tool For consumers to help sort waste more efficiently.

Our brand awareness rose to 39% spontaneous recognition, a strong increase. Meanwhile,
our aided brand recognition remains very high at around 90%. A clear sign that our campaigns
are not only impactful but truly resonate with people and activate them.

2024 BY THE NUMBERS

Villa Pila & MyBebat

In 2024, Villa Pila, Bebat's visitor centre, specifically designed for pupils from the 3™ to 6™
year of primary school, underwent a complete makeover. With the addition of the Great
Battery Wall, hands-on experiments, an interactive recycling Film,and a behind-the-scenes
look at Sortbat, visitors are Fully immersed in the world of batteries.

The MyBebat customer portal also received an update, offering participants and collection
points faster and easier access to all necessary information.

Ready For 2025: innovation and safety

The battery market is evolving rapidly: from batteries built into devices to EV-batteries and
batteries For large-scale storage (ESS). New battery types demand new solutions and Bebat
is responding with an even stronger focus on B2B collection and lithium expertise.

We are investing in Al-driven sorting technology and enhancing safety with new storage
containers for large EV-batteries. At the same time, we continue to work closely with
governments, collection points and recycling partners, and actively share our knowledge
and expertise across the industry. This allows us to remain a leader in Europe.

Together, we continue to build a sustainable battery future!

Yves Van Doren

Peter Coonen

Managing Director Chairman of the Board of Directors
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Mission

— At Bebat we work For a better environment by
collecting ever more used batteries and recycling
them ever better.

- We make the collection and recycling process as
easy, safe and efficient as possible. We encourage
reuse whenever possible.

— We stimulate sustainable use, collection and
recycling through a wide-ranging and transparent
communication strategy.
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Organisation

Observers

— DSD (Département du Sol
et des Déchets)

— Bruxelles Environnement
- Leefmilieu Brussel

—  The OVAM (Openbare Vlaamse
AfvalstofFenmaatschappij)

- COMEOS

—  TECHLINK

2 RN R 1
: T84
. 1" “"‘.7 N

g -  TRAXIO

e\ Naf ;

Bebat is a3 non-profit organisation (NPO) established in 1995 by the battery
manufacturers to enable companies to meet the take-back obligation.

Bebat gives a new life to used batteries and ranks among the world leaders in
the collection of used batteries. At our more than 22,000 collection points,
used batteries can be handed in easily and free of charge. Bebat organises their
collection as well as the sorting and recycling.

The Bebat management board is formed by representatives of the Following
companies, organisations and government authorities:

Members

- Commission Automotive
—  Duracell

— Advanced Power Solutions
— Varta

— Commission ESS (Energy
Storage Systems)
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What does Bebat do for its participants?
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PARTICIPANTS

— D \
0,
“Q,
Report Collection network Raise awareness Collection objective
Registering and reporting the number Organising and maintaining a Raising consumer awareness Reaching the legal collection targets.
of batteries put on the market. nationwide collection network. and taking preventive actions.
Biolo
N == ®
Reporting weight Recycling correctly Recycling efficiencies
Reporting the collected weight. Recycling the collected batteries Achieving and reporting

in the appropriate manner. on the legal recycling rates.
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Total number of participants

4

4,868 4,591

2023 2022

, 761

2024

PARTICIPANTS
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Number of participants
to only put separate

Number of participants

Number of participants :
with a monthly

with an annual

declaration. declaration. batteries on the market.
3,294 1,297 1,294

2022 2022 2022

3,445 1,423 1,402

2023 2023 2023

3,355 1,406 1,415

2024 2024 2024

©E

Number of participants
to only put batteries
on the market that are
built into a device.

1,847

2022

1,941

2023

1,752

2024

(+(9

©E

Number of participants
to put on the market
both separate batteries
and batteries built into
a device on the market.

1,450

2022

(

1,526

2023

1,594

2024

C bebat
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Built-in versus replacement market

Weight (in tonnes)* Numbers (in millions)*
. = 282.1
268.6
262.2
60,406

oo ., 51,734 )

' ' 3,856
. 242.0

- 229.0 e
B 56,128 56,603 .
33.2 394 40.1
2022 2023 2024 2022 2023 2024

- Rechargeable - Non-rechargeable

*Note when using the Figures: the Figures are sometimes rounded to the unit. This may cause discrepancies
between the totals displayed and the sum of the individual digits.
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Portable - Industrial - Automotive

Weight (in tonnes)* Number (in millions)*
- - 2821 .,
268,6 ¢ :
262.2 .
59,819 60,406 1.5 2.5
. 57,734 ) N 5
27,572 29,123 -
29,138
N 2575 263.9 278.0
- 26,233 25119 22191
6,014 6,164 6,406
2022 2023 2024 2022 2023 2024

- Portable . Industrial . Automotive

*Note when using the Figures: the Figures are sometimes rounded to the unit. This may cause discrepancies
between the totals displayed and the sum of the individual digits.
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Built-in versus replacement market

Weight (in tonnes)* Number (in millions)*

88.6

Built-in (31%)

20,025

Built-in (35%)

57,734 282.1

Total 2024
in tonnes

Total 2024 in
million numbers

37,710
Replacement

market (65%) 193.5

Replacement
market (69%)

*Note when using the Figures: the Figures are sometimes rounded to the unit. This may cause discrepancies
between the totals displayed and the sum of the individual digits..
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Collection
results
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Total collection result

2,592 1,286 151

Flanders Wallonia Brussels

o2 [ 37 o
13,000 grand pianos all
2025 [ 3,907 e

*Note on the use of Figures: the figures shown are sometimes rounded to the nearest
unit. This may cause discrepancies between the totals shown and the sum of the
individual Figures.
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Collection results portable batteries in terms of weight

1,199

wallonia

Weight (in tonnes) Weight (in tonnes)

- 3,701 3,738
3,482

140

Brussels

3,738

Total Belgium
2024 in tonnes

2308

Flanders

2022 2023 2024

*Note on the use of Figures: the figures shown are sometimes rounded to the nearest
unit. This may cause discrepancies between the totals shown and the sum of the
individual Figures.
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Overall collection results per collection channel in % - Belgium

In 2024, the total of batteries
collected in Belgium increased
by 3%, or 122 tonnes.

This is mainly due to increased collection in companies.

The 3% increase in 2024 for all regions combined across
channelsisin line with the efforts and initiatives we kept
undertaking throughout 2024 to maximise collection rates.

9%

Schools

28%

Recycling centres
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7%

Dismantling centres

Belgium

Total
2024 in %

COLLECTION RESULTS

18%

Retail

38%

Companies

Cbebat



Overall collection results per collection channel in % - Region

The Figures below represent the collection results For each collection channel and by region.

In Flanders, companies continued to be the most important collection channel (37%), followed by recycling centres (28%) and retailers (20%). In
Wallonia, companies (40%), recycling centres (28%) and retailers (15%) were also major collectorsin 2024.1n Brussels, the primary collection channels
were companies (31%), retail (29%) and dismantling centres (20%).

6% 7%
Dismantling centres : :
Dismantling centres

9% 20% 299, 15%

o .
Schools 20% Dismantling centres Retall

Retail Retail

10%
Schools
Flanders o, Brussels Wallonia
Total Schogls Total Total
2024 in % 2024 in % 2024 in %
28% 37% 40%
Recycling centres Companies 1.5% 28% Companies
Recycling centres 31% Recycling centres

Companies
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60.3%

Collection rate 2024 Belgium

According to the offFicial calculation method used in Belgium, the
collection rate achieved by Bebat in 2024 is 60.3%. However, this
absolutely does not mean that the remaining 39.7% of batteries ends up
in the environment. In 2024, the collection rate increases by 0.05%, from
60.29% to 60.34%. This is mainly due to the increase in the collected
weight of portable batteries, amounting to 37 tonnes.

Inrecentyears,we have noted significantgrowth inlithium rechargeable
batteries put on market. These have a much longer life span than the

reference period of three years used to calculate the collection rate.

Bebat expects that the weight of rechargeable lithium batteries will
continue to significantly increase even more in the coming years. It is
clear that the current method of calculating the collection rate is no
longeradequateandthattheintroductionofacollectionratecalculation
methodology based on what is available For collection is absolutely
necessary.

With a collection rate of 60.3%, Bebat easily meets the statutory target
for Belgium and exceeds the European target of 45% for 2024. Thanks to
these results, Bebat retains its top ranking, both in Europe and in the rest
of the world.

YL -
>\ . This means that on average,

all Belgians visited a collection
point once during the year!

COLLECTION RATE

>90%

Percentage recycling efficiency

As the legal calculation method does not paint a realistic picture
of the actual collection efficiency, Bebat frequently has household
waste streams tested For the presence of batteries.

Several studies have shown household waste to contain just 1 battery
per 100 kg of waste. This means that Bebat collects more than 90% of
the batteries that consumers want to dispose of.

12,800,000

Number of consumer movements

Appliances are becoming increasingly smaller, resulting in increasingly
lighter batteries and a continuously lower average weight of the
batteries collected by Bebat.

To collect the same weight, consumers must return more batteries and,
consequently,visitthecollection points more often.In2024,we generated
more than 12,800,000 consumer movements.

Cbebat



A new life
fFor used
batteries
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Used
Batteries
New life For used
batteries: car parts,
mobiles, watering
cans, new batteries,...
Collection
Reuse
Recycling Transport
process -/ be
Dismanteling
Warehouse i" ; ===
Shipping for
recycling
Sorting
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Sorted streams in %

WHAT DO WE SORT?

15.6%

Lithium-ion

6.8%

Nickel-cadmium

1.7%

Lead

63.5%

Alkaline &
zinc-carbon

Product Family

Total

2024 in % 3.7%

Nickel-metal
hydride

1.5%

Button cells

1.2%

Lithium primary
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Which materials can potentially be recovered?

Various chemical elements

(Al, Co,Li,Cy,S,5n) 3.34% |

+— 12.86% Others
| 6.98% Water

Oxide 1.03% —1 5 68?
Plastics 2.24% | 1 e o Carbon
. +——— 5.87% Electrolyt
b 5.00%

— 0.71%

Mn 22.28% 1

—————11.55% 2n
N 3.87%

+— 18.28% Fe

o €
T 1
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Recovered
materials
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What can we manufacture with the recovered materials?

% sie
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1

Tablets
\—
256 =
-
5 Planes
used batteries more than

500,000

used batteries

2 ,1 3 2 2P N
used batteries Glasses

) Tricycle

Wal:ering'can 1'421
120

used batteries

used batteries

RECOVERED MATERIALS
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97%

are Familiar with

the Bebat system.
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24 batteries

On average, a Belgian buys 24 batteries per
year. This amounts to 545 grams (*).

Among these, 8 are built into a device.
16 batteries are bought separately in the store.

128 batteries

A typical Family has an average of 128 batteries in their home.

58 separate batteries, 71in devices, of which 29 are used.

>7In10 75%

of Belgians use the of Belgians believe that
boxes that Bebat makes Bebat is sustainable and
available For use. environmentally Friendly

in everything they do.

THE BELGIAN AND BATTERIES

s8¢/, 7iIn10
Q\J gians say they bring

their batteries to a collection
point at least once a year.

80%

of Belgians claim to
\ bring their batteries to a
. Bebat collection point.

On average, Belgians store 72% of their used batteries and bring them
to a collection point regularly.

Bebat 2024 declarations of batteries put on the market.
N.I.S. official population figures 01/01/2024.

IVOX battery study 2024.

Various household waste analyses 2011-2024.

(*) Portable batteries only, not including industrial batteries

Cbebat



Marketing
campaigns

Campaigns in the spotlight
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MARKETING CAMPAIGNS

In 2024, we expanded our campaign around the theme
“people-centred” With an emotional message, we
emphasized that collecting batteries correctly is not only
good for nature but also for all of us. In this spot, our “battery
icon”also played a central role. We showed that batteries can
be present everywhere in our lives, in all shapes and sizes,
visible and non-visible.

Period

February - March 2024
May - June 2024

August - September 2024
October - November 2024

Media

TV

Online video
Radio
Online audio
Social media
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Results
North

TV

Wave 1: 3,523,317 people reached
Wave 2: 3,633,567 people reached
Wave 3: 3,520,773 people reached
Wave 4: 3,498,742 people reached

Online video

Wave 1: 2,564,621 impressions
Wave 2: 2,148,418 impressions
Wave 3: 2,507,343 impressions
Wave 4:1,314,456 impressions

Radio

Wave 1: 4,244,903 people reached
Wave 2: 4,306,343 people reached
Wave 3: 4,323,984 people reached
Wave 4: 4,010,481 people reached

Online audio

Wave 1: 460,037 impressions
Wave 2: 533,576 impressions
Wave 3: 620,701 impressions
Wave 4: 249,267 impressions

Social media

Wave 1: 5,036,184 impressions

Wave 2: 3,100,564 impressions
Wave 3: 4,664,845 impressions
Wave 4: 4,862,577 impressions

37| ANNUAL REPORT 2024

Results
South

TV

Wave 1: 2,408,060 people reached
Wave 2: 2,432,950 people reached
Wave 3: 2,181,815 people reached
Wave 4: 2,366,551 people reached

Online video

Wave 1: 1,888,334 impressions
Wave 2:1,600,978 impressions
Wave 3:1,600,928 impressions
Wave 4: 842,653 impressions

Radio

Wave 1: 2,775,821 people reached
Wave 2: 2,738,534 people reached
Wave 3: 2,690,486 people reached
Wave 4: 2,432,249 people reached

Online audio

Wave 1: 418,206 impressions
Wave 2: 344,181 impressions
Wave 3: 418,584 impressions
Wave 4: 337,032 impressions

Social media

Wave 1: 3,230,318 impressions

Wave 2: 2,277,784 impressions

Wave 3: 5,006,270 impressions
Wave 4: 3,630,762 impressions

MARKETING CAMPAIGNS

_be



MARKETING CAMPAIGNS

In 2024, we organized another large-scale collection
campaign. The theme of this campaign: “Lege batterijen?
Breng ze allemaal binnen” and “Piles et batteries usagées ?

Rapportez les toutes” We showed that we constantly use PR e -

batteries in our lives, but they are not always visible, for N " " BT,

example, because they are built into a device. We reminded | |eS et

people that they should hand in all used batteries — even the ba tte I’I es

non-visible ones - fFor recycling at a Bebat collection point.

The campaign also drew extra attention to the quantity and -- Breng
variety of batteries in our daily lives.  RDannarke2_lo

Period
April - May 2024

Media i
Radio _be _be

Recycler ensemble, Samen recycleren,
c'est mieux pour nous tous beter voor ons allemaal

Online audio
Out-of-home

° v ° v

Social media
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Results
North

— Radio
4,485,075 people reached

— Online audio
746,117 impressions

—  Online display
6,574,484 impressions

— Social media
12,920,975 impressions
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Results
South

Radio
2,883,539 people reached

Online audio
391,059 impressions

Online display
3,952,667 impressions

Social media
6,902,103 impressions

Lege

/ {_ Vind eeninzamelpunt
) inje buurt op bebat.be

MARKETING CAMPAIGNS

Cbebat



MARKETING CAMPAIGNS

Have your batteries
sung their last song?
Collect them all

In the summer, we often have holiday plans. As a result, we
don't really think about recycling our used batteries. That's
why Bebat wanted to keep the recycling of used batteries top-
of-mind during this period. With the slogan “Zijn je batterijen A —
uitgezongen? Breng ze snel binnen” and “Piles et batteries e OVAM
raplaplAAA? Rapportez-les-toutes’, we added a musical touch
to this campaign, which was also reflected in the two campaign
visuals. Additionally, in Flanders, we collaborated with Tien Om
Te Zien and Joe Summer Island, which reinforced our campaign
and in doing so we also ensured on-site collection.

Piles et batteries
raplaplAAA?
Rapportez-les
toutes Sy

)

Trouvez un point de collecte
pres de chez vous sur bebat.be |

almm'a Period

e July - August 2024

& =
)iE"
o

i

8
<
)
&

i

Recycler ensemble,
c'est mieux pour nous tous

Media

Out-of-home

Radio

Online audio

Online video

Collaboration with Tien Om Te Zien
Collaboration with Joe Summer Island

Q
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Results
North

Radio
4,621,223 people reached

Online audio
793,944 impressions

Online video
2,856,147 impressions
2,368,577 views

Results
South

Radio
2,925,436 people reached

Online audio
826,194 impressions

Online video
1,671,802 impressions
2,068,686 views

MARKETING CAMPAIGNS

— Collaboration with Tien Om Te Zien:
TV: 209 GRP
Online video: 972,262 impressions
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MARKETING CAMPAIGNS

School action: 47 Results
Plopsa

In the autumn of 2024, we launched our school competition,

where all Belgian schools were challenged to collect as many — 496 schools registered

used batteries as possible. The winners could win a day at

Plopsa for their entire class or school, with the highlight being — 190 winning schools, resulting
3 magical day with Maya at Plopsa Coo or a concert by K3 at in 17,719 happy winners

Plopsaland De Panne.
— 124,148 kg of batteries collected

by participating schools

Period
September - December 2024

00| o
oo
oo
00|5

Media

-  Website
- Social media
- E-mails
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MARKETING CAMPAIGNS

Back Friday

In 2024, Bebat and Recupel jointly launched the Back Friday
campaign! Consumers could easily give their used batteries O CROTE MARKT
and broken or unused electrical appliances a new life by MENEN
bringing them in. This could be done at one of the many
Bebat and/or Recupel collection points, but also at one
of our 24 temporary collection points. The campaign also e
called For removing used batteries from devices as much

as possible, so that devices and batteries could be recycled
separately.

BACK:
FRIDAY'

DU 25/9 JUSQU’AU 23/10 [

RECYCLON

PILES ET BATTERIES
USAGEES

The campaign consisted of two parts: a national action and
a regional approach, to attract as many people as possible
to the temporary collection points.

DOE MEE OP SAMENRECYCLEREN.BE

—0 Period
Coos September - October 2024

OOK HET MOMENT OM SAMEN TE RECYCLEREN
Tijdens Back Friday kan je je lege batterijen en kapotte of ongebruikte elektro heel
makkelijk een nieuw leven geven: breng ze binnen bij Bebat en Recupel!

We komen op 9 oktober van 10 tot 18 uur naar de Grote Markt in Menen.

Onze hersteller ter plaatse kijkt er je toestel na en repareert het indien mogelijk.
Elektro die nog bruikbaar is, krijgt een tweede leven via de lokale kringloopwinkel. =N b b t
Hoe meer we samen inzamelen, hoe meer bomen we kunnen planten. Doe dus e a

zeker mee!

HOE DOE JE DAT?

GECNAE= A

o] BiAE PARTICIPEZ SUR
M e d i a \_lerzamel thuis Ha.aldde battelll'ijen Kom langs en % iﬁﬂg@% R ECYC Lo N S E N S E M B LE . B E .

ongebruikte elektro.

eyersiaan 80,1030

National campaign Regional campaign
2

. . - 2

— Radio — Direct mailing
in het hele land tot en met 23 oktober. g

H H ve nog staan? Scan de QR-code of ©

- Online audio - Qut-of-home St a0 S el
=

°

. . 8

- Qut-of-home - Social media
. . WAT DOEN BEBAT EN RECUPEL? g

I O n I I n e V l d e O - S ea rC h Bij Bebat en Recupel geven we je lege batterijen en kapotte of ongebruikte elektro §
en lampen een nieuw leven. Ze worden gesorteerd en verwerkt voor recyclage of 2

M H gerepareerd en hergebruikt. Zo zorgen we er samen voor dat schadelijke stoffen in ﬁvl

— Social media . :

batterijen, elektro en lampen niet in de natuur belanden.

Cbebat Recupel O

>\
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M Results

_EE.H_ In addition to the collection at our collection points, 1,814 kg of used
batteries were collected at the 24 temporary collection locations.

National
campaign

— Radio
North: 4,542,706 people reached
South: 2,994,049 people reached

— Online audio
685,830 impressions

- Online video
8,610,973 impressions
6,184,358 views

— Social media
11,105,426 impressions

44 | ANNUAL REPORT 2024

°h Regional
campaign

— Direct mailing
756,232 flyers distributed

— Social media
5,134,370 impressions
1,553,249 people reached

— Search
13,411 impressions
1,212 clicks

MARKETING CAMPAIGNS

1y

Cbebat



MARKETING CAMPAIGNS

Laat je lege batterijen
niet rondspoken.

We developed a topical campaign around Halloween, Breng 2€e NU blnnin

where all residents of Belgium were encouraged and
motivated to collect and bring in their used batteries to a
collection point. Under the slogan “Laat je lege batterijen
niet rondspoken.” and “Ne laissez pas les piles vous
hanter., we conducted a short-term campaign on digital
out-of-home, audio, online video, and social media.

Period
28 - 31 October 2024

Media

Digital out-of-home
Radio

Online audio

Online video

Social media
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Results
North

Digital out-of-home
2,696,565 impressions

Radio
3,756,426 people reached

Online audio
333,132 impressions

Online video
1,027,936 impressions
552,759 views

Social media
3,909,504 impressions
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Results
South

Digital out-of-home
2,288,095 impressions

Radio
2,173,597 people reached

Online audio
282,559 impressions

Online video
570,539 impressions
292,326 views

Social media
2,692,382 impressions

il =

@bebat_be 14h . ><
&/ @ Sece translation

que des piles
qui rendent I'dme

[ -

R T

MARKETING CAMPAIGNS



MARKETING CAMPAIGNS

In the autumn of 2024, we launched an sensitization
campaign with the slogan“Batterijen zijn overal, maar hoe
ga je er correct mee om?" and “Les piles et batteries sont
partout, mais comment bien s'en occuper ?" We developed
three informative videos in which we provided tips on
the correct use of different types of batteries. These
videos were distributed through various communication
channels such as television, social media, and online video.
Additionally, we also published several informative articles
in collaboration with news sites, where many tips and tricks <& .

were discussed. 7. Maar hoe ga jeer correct mee om?

Period

November - December 2024

Media

TV

Online video
Social media
Native advertising
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Results
North

TV
3,771,470 people reached

Online video
2,529,149 impressions
2,052,275 views

Social media
Meta: 2,506,234 impressions

Results
South

TV
2,592,075 people reached

Online video
2,175,909 impressions
1,358,619 views

Social media
Meta: 2,081,281 impressions

MARKETING CAMPAIGNS

o 3

TikTok: 1,735,970 impressions TikTok: 2,172,234 impressions _H'; : o gl
Pinterest: 572,303 impressions Pinterest: 650,958 impressions . . fY Bl_RTHDAY! o

-

Native advertising
3 articles on 4 news sites with
more than 66,000 page views

Native advertising
3 articles on 2 news sites with
more than 15,000 page views
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Q
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Friends
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MARKETING CAMPAIGNS

Nostalgie
Magic Tour

Nostalgie and Bebat joined forces again for the Nostalgie

Magic Tour 2024. For six days, we challenged listeners . {";&

to collect as many toys and used batteries as possible. : ;;‘:ﬁ

We recycled the used batteries and donated the toys to | | \-"-;

underprivileged children. L . \ B ' NOSTALGE, NOSTALGE Vi i
T BUE © o Biy &MY Mﬂ(}i

e Tour

A—0 Period

0000 2 -7 December 2024

Media

— Radio
— Social media
— Online bannering

Result

_EEH_ — 4,757 kg of used batteries collected
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_bebat

Recycling together,
better fFor all of us




